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Forward Looking Statements

This presentation contains forward -looking statements, as defined by federal and state securities laws. Forward -
looking statements include statements concerning plans, objectives, goals, strategies, expectations, intentions,
projections, developments, future events, performance or products, underlying assumptions, and other statements
which are other than statements of historical facts. In some cases, you can identify forward -looking statements by

terminology such as "may," "will," "should,” @ h o p €expects,” "intends,” "plans,” "anticipates,” "contemplates,"
"believes," "estimates,"  "predicts," "projects,” "potential," "continue,” and other similar terminology or the
negative of these terms. From time to time, we may publish or otherwise make available forward -looking

statements of this nature . All such forward -looking statements, whether written or oral, and whether made by us or
on our behalf, are expressly qualified by the cautionary statements described on this message including those set
forth below . In addition, we undertake no obligation to update or revise any forward -looking statements to reflect
events, circumstances, or new information after the date of the information or to reflect the occurrence or likelihood
of unanticipated events, and we disclaim any such obligation .

Forward -looking statements are only predictions that relate to future events or our future performance and are
subject to known and unknown risks, uncertainties, assumptions, and other factors, many of which are beyond our
control, that may cause actual results, outcomes, levels of activity, performance, developments, or achievements to
be materially different from any future results, outcomes, levels of activity, performance, developments, or
achievements expressed, anticipated, or implied by these forward -looking statements . As a result, we cannot
guarantee future results, outcomes, levels of activity, performance, developments, or achievements, and there can
be no assurance that our expectations, intentions, anticipations, beliefs, or projections will result or be achieved or
accomplished . These forward -looking statements are made as of the date hereof and are based on current
expectations, estimates, forecasts and projections as well as the beliefs and assumptions of management . 3D
Sy st e aobual results could differ materially from those stated or implied in forward -looking statements . Past
performance is not necessarily indicative of future results. We do not intend to update these forward looking
statements even though our situation may change in the future . Further, we encourage you to review the risks that
we face and other information about us in our filings with the SEC, including our Annual Report on Form 10-K which
was filed on February 17, 2011 . These are available at www .SEC.gov.
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Leading Provider of 3D Conteiat-Print Solutions

Freedom of creation to print function Cost effective alternative to traditiona
plastic and metal parts design and manufacturing methods

Iransportation Consumer Products Recreation Healthcare Education
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. The Journey of a Lifetime

Think back for a moment - where were you 25 years ago when one of
the most important advances of our time was invented?

In terms of technology, 1986 was a pretty exciting year. it was in 1986
g thatthe internet mail access protocol was established and email
started changing the way we communicate. In another breakthrough
technology development, 1986 was also the year that Charles 'Chuck’
Hull patented stereolithography and founded 3D Systems. While this

. second innovation has not been as widely recognised by the general
population, its impact on our lives has been profound.
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Global Reach with Local Presence

Europe

United States -England

- France
- Rock Hill, SC q ‘e
- Atlanta, GA S AsiaPacific

- Holland .
- Goodland, IN _ﬁa%n - China
- Lawrenceburg, TN " - HongKong
- Seattle, WA s - India
- Syracuse, NY -_Japan
- Valencia, CA - Singapore
- Vernon Hills, IL

More than half our revenue is generated outside

North America ~600 employees
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Balanced Revenue Composition

By Geography By Category

A-Pac
14% Services Printers
2 34%

North Print

America Materials
45% 37%

Total 2010 revenue grew 27% came from organic
42% to $159.9 million growth
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Business Model Innovation

2010 Gross Profit $74.0 M

$ inmillions

SEYVIRE  printers
23% 28%

Print
Materials
49%

Flexible Technology
Platform
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Technology Leadership
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New Products Fuel Revenue Growth
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Wi Alncreased year -over -year revenue contribution from new products

AReflects products that are in their first three years of commercial status

AExpect a rate of three new printers and four new print materials  annually

AR&D spending to converge on long -term target operating model




Expanding Range of Eltse Applications
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