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Forward Looking Statements 

 
This  presentation  contains  forward - looking  statements,  as defined  by  federal  and  state  securities  laws .  Forward -
looking  statements  include  statements  concerning  plans,  objectives,  goals,  strategies,  expectations,  intentions,  
projections,  developments,  future  events,  performance  or  products,  underlying  assumptions,  and  other  statements  
which  are  other  than  statements  of  historical  facts .  In  some  cases,  you  can  identify  forward - looking  statements  by  
terminology  such  as ''may,''  ''will,''  ''should,''  ñhope,'' "expects,''  ''intends,''  ''plans,''  ''anticipates,''  "contemplates,"  
''believes,''  ''estimates,''  ''predicts,''  ''projects,''  ''potential,''  ''continue,''  and  other  similar  terminology  or  the  
negative  of  these  terms .  From  time  to  time,  we  may  publish  or  otherwise  make  available  forward - looking  
statements  of  this  nature . All  such  forward - looking  statements,  whether  written  or  oral,  and  whether  made  by  us or  
on  our  behalf,  are  expressly  qualified  by  the  cautionary  statements  described  on  this  message  including  those  set  
forth  below .  In  addition,  we  undertake  no  obligation  to  update  or  revise  any  forward - looking  statements  to  reflect  
events,  circumstances,  or  new  information  after  the  date  of  the  information  or  to  reflect  the  occurrence  or  likelihood  
of  unanticipated  events,  and  we  disclaim  any  such  obligation . 

  
Forward - looking  statements  are  only  predictions  that  relate  to  future  events  or  our  future  performance  and  are  
subject  to  known  and  unknown  risks,  uncertainties,  assumptions,  and  other  factors,  many  of  which  are  beyond  our  
control,  that  may  cause  actual  results,  outcomes,  levels  of  activity,  performance,  developments,  or  achievements  to  
be materially  different  from  any  future  results,  outcomes,  levels  of  activity,  performance,  developments,  or  
achievements  expressed,  anticipated,  or  implied  by  these  forward - looking  statements . As a result,  we  cannot  
guarantee  future  results,  outcomes,  levels  of  activity,  performance,  developments,  or  achievements,  and  there  can  
be no  assurance  that  our  expectations,  intentions,  anticipations,  beliefs,  or  projections  will  result  or  be achieved  or  
accomplished .  These  forward - looking  statements  are  made  as of  the  date  hereof  and  are  based  on  current  
expectations,  estimates,  forecasts  and  projections  as well  as the  beliefs  and  assumptions  of  management .  3D 
Systemôs actual  results  could  differ  materially  from  those  stated  or  implied  in  forward - looking  statements .  Past  
performance  is not  necessarily  indicative  of  future  results .  We do not  intend  to  update  these  forward  looking  
statements  even  though  our  situation  may  change  in  the  future .  Further,  we  encourage  you  to  review  the  risks  that  
we  face  and  other  information  about  us in  our  filings  with  the  SEC, including  our  Annual  Report  on  Form  10 -K which  
was  filed  on  February  17 , 2011 .  These  are  available  at  www .SEC.gov .  
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High-growth 
potential, attractive 

addressable 
marketplace  

Compelling razor 
& blades model, 
comprehensive 

solutions portfolio  

Leadership through 
technology & 

business innovation 

Diversified revenue 
source, expanding  

margins  

Multiple sales 
channels, rapid 
reseller network 

expansion 

Significant value 
creation potential 
for all stakeholders 

Business Highlights 
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Global 3D Content-To-Print Leader   

Creation Capture Downloads Printers Materials Print Services 
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Transportation Health-Care Consumer  Education Energy Recreation 
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~700 employees 

~900 patents 

~50% revenue from 
outside US  

~70% revenue 
recurring 
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Attractive Addressable Marketplace With High Growth 

Source: 3D Systems 

Our solutions replace, displace or augment   
traditional design-to-manufacturing alternatives 
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Source: Wohlers Associates   
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Improving Growth Indicators   

 

Global R&D spend and concentration aligns with our vertical marketplaces 

Source: Booz and Company and 3D Systems 

2010 global R&D spend was ~$1.15 trillion  
> 75% of the $47B increase in R&D spend  computing, 

electronics, health & automotive 
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 Expanding Technology Platform  

 

Proprietary 
Ecommerce 

90 Print 
Materials 

6 Print 
Engines 

CAD & 
Plugins 

Software 

~900 Patents 
Issued & 
Pending 

Process 
Expertise 
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Extending Global Reach & Local Presence   

United States 
- Rock Hill, SC 
 - Atlanta, GA 

- Lawrenceburg, TN 
- Richardson, TX 

- Seattle, WA 
- Syracuse, NY 
- Valencia, CA 

- Vernon Hills, IL 

Europe 
- Benelux 
- England 
- France 

- Germany 
- Italy 

- Switzerland 

Asia-Pacific 
- Australia 

- China 
- Hong Kong 

- India 
- Japan 

- Singapore 

98 New Resellers 14 New Services Facilities 
3 New Territories: 

China, India & Australia 

August 2009-September 2011 Snapshot 
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Compelling Value Proposition   
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Enables freedom 
of creation 

Compresses lead-
times 

Cuts inventory 
cost 

Reduces tooling 
capital investment 

Provides 
personalization 

Minimizes waste 

Simplifies supply-
chain 
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Impressive Customer Base  
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Customers 
 

Rapidform has a diverse customer base of name brand companies across a wide range of vertical markets and 

s broad geographic coverage, enabling sales 

and support to address global market needs. The Company has a dominant presence in the automotive industry 

with major clients such as Audi, Ford, Hyundai, Toyota and Volkswagen. In addition, other marquee 

customers include Alcoa, Benteler, Hitachi, Oakley, Panasonic, Rolls Royce, Samsung and Sony.  

  

Selected Rapidform Customers by Geography 
  

                     Americas                                                   Europe                                                      Asia 

  
 

  
 
 

 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
  
 
 

CY2010 Revenue by Top Customers Geographic Distribution of Customers (a) 

(a) Customers with active maintenance contracts as of 

 August 31, 2011 

Customer Revenue (US$) % Total

Samsung $207,273 2.0%

Daelim $172,727 1.7%

Toyota $167,724 1.6%

SK C&C $118,182 1.2%

LG $112,747 1.1%

Honda $78,818 0.8%

Hyundai $76,682 0.7%

Hitachi $71,306 0.7%

SensAble $68,000 0.7%

KonicaMinolta $67,464 0.7%

Top 10 Customers $1,140,923 11.1%

Top 20 Customers $1,673,137 16.3%

Top 30 Customers $1,962,819 19.1%

Americas  Europe  Asia -Pacific  
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Content 
Downloads 

Printer 
Services 

Custom Parts 
Services 

Print Materials 

Design 
Productivity 

Tools 

3D Printers 

Diversified Revenue Sources 
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Printers 
28% 

Materials 
31% 

Services 
41% 

Revenue composition first nine months 2011 


